KINDRED SPIRIT Technology

Eve Menezes Cunningham reports on how ancient healing is available through
modern technology - spreading love and light with apps
t's quite amazing to think how
our lives have changed with
the invention of apps. It makes
our ability to incorporate our
favourite sites and programmes
into our daily lives more
seamless than ever.
If you're toying with the idea of creating
an app to reach more people with
information that may previously have
been confined to workshops, talks and
articles, I hope you'll find these tips from
Stephanie Harrison of Life Guidance and
Inspiration, Alexander Kolesnikov, cofounder of iLuna and Andy Puddicombe
of Headspace helpful.
Even if you have no intention of ever
creating your own app, you may want to
check out theirs and others to enhance
your own spiritual practice.

Guidance and inspiration
Stephanie's approach as a trainer was
very grounded and practical so when I
found out about an app she'd developed,
I was intrigued. She describes her work
and purpose as, 'helping people fulfil
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their spiritual potential, exploring their
soul path and bringing about spiritual
transformation'.
The founder of the International
College of Crystal Healing and now Life
Guidance and Inspiration, Stephanie has
been supporting people in learning how
to work with subtle energies for more
than 30 years. She is also the author of
the Crystal Wisdom Kit.
Her Life Guidance and Inspiration app
came about from the Sacred Journey
groups she had been facilitating.
Stephanie was exploring ways to share
the benefits with more people through an
e-course, which was proving technically
challenging. Someone said, 'Why don't
you just make an app? They're really
simple!' and she decided to go for it.
'When I took my first step into making
an app, I couldn't even add an attachment
to an email,' Stephanie laughs. Between
March and December 2012, she spoke to
a lot of people and by chance (or, more
likely, through guidance), was put in
touch with Suzy Twigg, an app developer
at Organic Apps.

Stephanie says, 'I really wanted to
share the information and tools I'd been
working with when facilitating groups and
to make them more easily accessible,
first with the app and now with the
e-course. It's expensive creating an app.
I spent several thousand pounds. It's
more about raising your profile and a way
of getting your information out there than
a way to get rich. Look at the financial

implications - thousands of apps are
released every week, but very few
become profitable.'
Apart from the money, Stephanie takes
her commitment to the Angelic seriously.
She wanted to make the two by two inch
cards they'd used in her Sacred Journey
groups available to a wider audience
without losing their essence. 'It was
expensive and complicated with all sorts
of pitfalls,1 says Stephanie.
'But it's been worth it. Spiritually, it's
for anyone seeking to live life more
consciously with guidance. Exactly what
it says on the tin. Demographically, 8090% of our customers are female with the
age group ranging from 25-55 but some
of the best reviews have come from guys.
We've reached 80 different countries and
over 7,000 people. 50% of those have
been in the UK and our second biggest
market is the US. We've also sold in
Borneo, Belize, Saudi Arabia, China and
India. That's the great thing about apps,
you have such a reach.
'I've really loved doing it. It has been
like learning a new language but it's
been great. The thing that stresses me
most is the marketing, but when people
find it and use it, they love it. It's such a
new industry. The first app only came out
in 2008 and there's not really a standard,
so you need to know somebody who's
right for you. Suzy made my vision an
earthed reality.'
Synchronistically, Stephanie had been
talking to someone over coffee and
they said, 'My good friend Suzy is an

Stephanie Harrison, Life Guidance and
Inspiration

Contemplating creating
an app yourself?
Are you buzzing with ideas about potential apps that could help you support
more people with the ancient wisdom you work with? Maybe you have no idea
where to begin but vaguely like the idea of creating an app?
Stephanie says,
'Find someone you
can work with. I don't
want to put people
off but do some
realistic research
about the financial
side. Do prototypes
in non-technical
applications, like the Cards from the Life Guidance and Inspiration App
deck of cards. Try
it out on groups of people and do it step by step. If you choose a developer,
see what else they've done and find someone by personal recommendation.
Explore ways of getting a version of your idea onto your website and from
there, you can direct people onto your web app. If using cards, use positive
cards not challenge cards.'
There is very high competition in the app business,' says Alexander. There
are so many apps, it may be difficult to get people to know about them. Create
a website and once you have that as a platform, think about the app. The
important thing to think about is what people would always want to have with
them, in their pockets. They carry their smartphones with them everywhere so
if they have ten minutes what might they want to spend it on? It should include
some kind of interactive content, so the user can push some buttons and
receive more content. It also needs to be entertaining not just educational, if
you want to be successful.'
Like Stephanie and Alexander, Andy's focus is on service: The first key step
is making sure you have a strong idea that you think can really benefit people.
Then make sure you have a team that you really trust and value. That goes for
the internal team and the app development company you choose to use.'
In terms of challenges, Andy says, There has been a lot of scepticism
surrounding meditation and mindfulness and this is probably where our
biggest challenge has come from.' But the highlights have made it all worth
it: 'Our recent V2 launch was an incredible highlight. To have such interesting
and respected individuals in their chosen fields talking about how beneficial
mindfulness is to them was a real thrill. For me, the biggest highlight is hearing
how people have really benefited from Headspace.'
Because apps need to be so focused, you might treat an initial exploratory
research as a great opportunity for your business anyway. What is your core
message? How, in a nutshell, do you help people?
Ask clients and visitors to your site as well as friends and family. Play
with different ideas. As Stephanie says, you can experiment with old school
prototypes like actual cards and similar to get the concept and service right
before getting involved with the technology.
Even if your app dreams are quite distant at the moment, you can do things
to make the path that bit smoother. Keep it in mind as you create a platform for
your message via your website, blog, social media and so on.
You might want to create a community who share the interest on Facebook
or using a similar forum. These people might even evolve into your first market
research group, helping you refine your app and ultimately spread the word.
Just because it's new technology doesn't mean the old ways of connecting
with people and asking for feedback are any less valuable. Be flexible, do your
research and get 'appy.
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app developer.' Stephanie said she'd
had to kiss a lot of app frogs as well as
putting the energy out but 'Suzy was my
princess.' She warns against thinking
that an app is a quick route to 'success,
fame and megawealth'. Phenomenon
such as the Angry Birds app are the rare
exception, not the rule.
'My biggest highlight is the e-course.
I've been teaching for decades, giving
people the tools to live consciously,
mindfully and joyfully on earth and to
let them find their own way. Grounding
is so essential and the e-course offers a
scaffold and daily strategy.
The advantage of email is keeping in
contact more consciously than through
a weekly or monthly workshop. I use my
app every day, choosing a life wisdom
reading or life direction reading, asking
"What will support me today? How can I
fulfil my spiritual potential at this time?"
'With both the app and the e-courses,
one major challenge was how best to
maintain the integrity of the spiritual
vibration. To overcome this, I used
sacred symbols such as the white lotus
of compassion. The sacred sounds
used in the app are created by tmghsas.
We recorded them during the Spring
Equinox in a meditation; we lit candles
and dedicated the sound so when
people hear the sound on the app, they
receive whatever is for their highest
good. I hope that it reaches everyone it
can help to help.
'I think we have this incredible network
of energy called the World Wide Web and
it can carry positive thought. About five
years ago, our group started connecting
via email and now we also use Facebook.
The white lotus offers a doorway to keep
the space clean.'

iLuna
Alexander Kolesmkov came to apps
from another angle as he was already
working in technology. 'I was interested
in astrology and these subjects for many
years. I was quite active in the astrology
world in Russia. I keep reading and
practicing with astrology but it's not
something that can bring much money.
I love programming, so I'm combining
my esoteric interests with my profession.
When I was working for a bank, it was
a boring but well paid job. I wanted to
go into mobile app development. The
iPhone is such a unique platform - it
allows you to do many things.' Alexander
created his first app, iLuna six years
ago using lots of data about the moon
including people's moon signs and the
phases of the moon.
Like Stephanie, Alexander
recommends starting with the website
as a way to encourage people towards
the app. He has 9,820 unique visitors
a day: 'Pagan people come to see the
moon's phases, people dealing with
magic come to see planetary hours which
are important for rituals and creating
talismans. I get people from all over
the world who have heard of it. It's very
popular in the [United] States.
'Many people have no idea about the
moon's influence but people told them
they should be aware of it so they come to
iLuna. In astrology, the Moon sign might
be even more important than the Sun
sign, especially for people who are more
sensitive to hidden things, so I created a
Moon sign calculator.'
Alexander finds the isolation of the
work the biggest challenge. 'I don't really
have any communication with my visitors
so I get minimal feedback. Sometimes

people send emails saying "Thank you"
but I just like doing these things, thinking
someone will find it interesting. My
biggest highlight has been the number
of visitors coming to the website despite
some technical difficulties. It thrilled
me to reach 10,000 people each day. I
created it six years ago and put it in the
App Store. It only costs a little but every
day, people choose to buy it. I have
customers from all over the world: Africa,
the Far East and many emails from the
US, of course. It's thrilling to be able to
reach so much of the planet,'

Headspace
Andy Puddicombe, the co-founder of
Headspace came up with the popular
'meditation for modern living' app
after transforming his own life. Andy
says, 'I trained as a Buddhist monk
before I decided to come back to
the UK to spread the word about
mindfulness (though this wasn't till after a
brief stint in circus school).
'My business partner, Rich Pierson and
I initially set up Headspace as an events
company to spread the word. But we soon
realised this wasn't the most productive
way to reach people. By using technology
we could help so many more people.
'The app has meant that individuals who
normally would never have considered
meditation have the tools to be able to
try it. There is no big expense, no yoga
retreat, no hours of your life that you
have to put on hold. This is a simple and
effective platform that enables anyone,
from any walk of life to try it out.
'The entire process has been such
a brilliant learning experience. There
isn't anything I wish I could have known
already. Every part of the journey has
been hugely beneficial for both myself
and our brilliant team at Headspace HQ.
It certainly would not have been possible
without a lot of hard work and effort but we
always knew that would be the case.' ®

Find out more
Stephanie Harrison, Life Guidance
and Inspiration www.lifeguidanceandinspiration.cor
Suzy Twigg, App designer www.organicapps.co.uk
Andy Puddicombe, Headspace www.headspace.com
Alexander Kolesnikov, iLuna dunarium.co.uk/iPhone/iLuna
Alexander Kolesnikov of iLuna; (right:) Andy Puddicombe, co-founder of Headspace
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